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AUDIENCE AND REACH

OUR AUDIENCE: Actors, Filmmakers, Directors, Tastemakers, Casting Directors

REACH

FEMALE/MALE

60/40
HOUSEHOLD INCOME

$75,000+
AVERAGE AGE

18-35
NY & CA RESIDENTS

44%

FACEBOOK  
FANS

1,000,000+

TWITTER  
FOLLOWERS

141,000+

EMAIL  
SUBSCRIBERS

400,000+

WEEKLY PRINT  
READERSHIP

110,000

INSTAGRAM  
FOLLOWERS

68,000+

YOUTUBE  
SUBSCRIBERS

43,000
WEBSITE

2.8M
monthly unique visitors

SOCIAL MEDIA

21M
monthly impressions
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KEY EVENTS

JANUARY FEBRUARY MARCH APRIL

MAY JUNE JULY AUGUST

SEPTEMBER OCTOBER NOVEMBER DECEMBER

PILOT SEASON

2018-2019 THEATER SEASON

2018-2019 THEATER SEASON

CONVERSATIONS WITH SAG

FOR YOUR CONSIDERATION 
SCREENINGS
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EDITORIAL PROFILE
Backstage has been the actor’s weekly trade publication 
for almost 60 years, providing working and aspiring 
performers with advice, inspiration, and casting notices. 
In addition to a cover story, each issue also includes 
interviews with established as well as rising stars, looks 
behind the scenes of TV and stage, and insider content 
from industry professionals ranging from casting directors 
to producers to screenwriters.

Recent cover subjects have included the legendary 
Denzel Washington and Viola Davis, Oscar nominees 
Jessica Chastain, Maggie Gyllenhaal, and Laura Dern, 
Tony winners Ben Platt, Christian Borle and Cynthia 
Nixon, plus fan favorites Dan Stevens and Aziz Ansari. 
Participants in our Backstage 5 questionnaire include 
everyone from Kate Walsh and Nathalie Emmanuel to 
Samira Wiley and Lena Waithe, while our Meet the Maker 
column profiled Guillermo del Toro for “The Shape of 
Water,” Martin McDonagh for “Three Billboards Outside 
Ebbing, Missouri,” Sean Baker for “The Florida Project,” 
and Greta Gerwig for “Lady Bird”. Our Facebook Live 
series has live-streamed Q&As with Andy Serkis, Denis 
O’Hare, Michael Kelly, Neve Campbell and Sanaa 
Lathan, while Backstage’s podcast, In the Envelope, has 
broadcast conversations with luminaries such as James 
Franco, Julia Louis Dreyfus and Bryan Cranston.

BACKSTAGE.COM
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What has working on ‘Mindhunter’ 

added to your acting skills? When 

I was cast in the part, really no 

information was given to me, at 

least in how it would fit into the 

story or where it was going to go if 

there were future seasons. I knew 

that the character was a serial killer 

type, so a lot of the work was just 

building an inner emotional world 

so that whatever scene they would 

throw at me, I could apply that 

template to see how that affects 

normal human behavior. Because 

the thesis of the show is much 

more about human behavior and 

circumstances and the mental 

processing and pathology of these 

people, coming in with somewhat 

of a blank slate allowed for the work 

that Mr. Fincher wanted to do.

How do you prepare for an audition 

for a serial killer type? Luckily 

and unfortunately, there are a lot 

of videos on YouTube. There are 

interviews, there is footage from 

sentencing hearings of various serial 

killers. You get to see these human 

beings, in some cases, own up to 

what they did. I started to find that 

had a very specific life in the body 

and voice. There were a lot of clues 

just in terms of how I hold my body, 

where the placement is in the mouth. 

All of these things seemed very 

specific and there were a wealth of 

tools to use. 

What advice would you give your 

younger self? I think community 

is probably the most important 

thing. I went to drama school. 

You have four years where you’re 

just surrounded by your peers. 

You’re constantly seeing what 

other people can do, you’re getting 

feedback. The moment you’re out 

of school and in the real world, how 

can you keep that machine going? 

I would say to my younger self, get 

into a class. Even if it’s just to stay 

sharp and stay in contact with like-

minded people, there’s a collective 

growth there that you can’t find 

anywhere else. Another one would 

be life is the real acting class, so 

listen up. 

Have you ever used Backstage in the 

past? I lived in New York for three 

years before I moved back out to Los 

Angeles, and Backstage was a real 

resource for me in terms of finding 

castings and the interviews with 

actors, seeing like-minded people 

discussing their path and their career. 

It would be at every casting office— 

there would be endless issues from 

the last couple of years—and it just 

made me feel at home. 

What was your first headshot 

like? [Laughs] I was just graduating 

college and I had to get up at six that 

morning. I remember getting the 

photo back and realizing, I have to 

learn how to groom myself. I need 

to learn how to keep my eyebrows 

looking good. I think I was far too 

close to the camera and definitely 

could’ve used more sleep. Who 

knew that smiling was such a 

complicated act? •

“THE ACTOR’S JOB IS TO UNDERSTAND, AND TO UNDERSTAND BEHAVIOR LIKE THIS  

IS SOMETHING MY MIND DID NOT WANT TO FOCUS ON.”

On the Netflix true crime drama 

“Mindhunter,” Sonny Valicenti plays an 

unnamed ADT Security serviceman 

whom viewers see in snippets—until the 

credits. In a show produced and partially 

directed by David Fincher, the buildup 

of ADT man sets the stage for (spoiler 

alert!) Season 2 and Valicenti as the 

BTK Killer. Here, he discusses bringing 

the mysterious role to the screen.

By Allie Volpe

Sonny Valicenti
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MEET THE MAKER

Guillermo del Toro, “The Shape of Water”
BY BRIANA RODRIGUEZ

FOR HIS LATEST FILM, GUILLERMO DEL TORO WAS 
as much a mediator as he was a director. “Water 
and film don’t get along,” he says, but when 
it’s in the title of your movie, like bickering co-
stars, there’s no option but to make them work 
together. While he’s quick to admit it was one 
of the most difficult films he’s ever made, “The 
Shape of Water” also marks a return to form for 
the legendary auteur.Stemming from his boyhood desire to see 

the creature and Kay (Julia Adams) of “Creature 
From the Black Lagoon” fall in love, the Oscar-
nominated filmmaker (best known for “Pan’s 
Labyrinth,” “Hellboy,” and “Crimson Peak”) has 
imagined and created a world where an interspe-
cies romance is possible—enticing, even.Centered on a mute janitor, played wordlessly 

and beautifully by Sally Hawkins, the Cold War–
era film follows her high-stakes love affair with a 
government-captured sea creature (Doug Jones). 
It’s a gorgeously realized blend of del Toro’s sig-
nature sense of dark fantasy with musical, thriller, 

and comedic elements to round out an entirely 
singular story.

“What was really difficult was coordinating 
every department and every actor, who [each] 
have different styles, to keep unity,” he tells 
Backstage. “It was constantly being vigilant that 
the production design was fanciful but not unbe-
lievable; the lighting style was beautiful but not 
mannered; [that] the wardrobe was period-accu-
rate.... So, every day there would be at least one or 
two moments where there were six balls in the air 
and two of them were mine.”The teamwork crescendoed in his most water-

logged scenes, where del Toro and his team in 
front of and behind the camera combined an 
old film technique called “dry for wet”—a visual 
trick that uses lighting, smoke, fans, puppe-
teering wires, and a high shooting speed sitting 
36–48 frames—to create the illusion of being 
underwater (with bubbles added in postproduc-
tion), as well as physically submerging his set. 
It guaranteed both precise choreography, or a 

“dance of objects,” as del Toro describes it, for the 
opening scene with Hawkins’ entire living room 
“free-floating,” for example, and the necessary, if 
uncontrollable, aesthetic of being underwater.

However, tackling the technical challenges of 
shooting a film like “Shape of Water” came much 
later in del Toro’s process. True to his monster-
making reputation, his first step was building the 
creature. Del Toro spent three years tinkering 
with the amphibi-man’s appearance, sculpting 
in clay before moving on to drawings and then 
costuming to build a very specific presentation 
essential to the story: sex appeal. Hawkins’ Elisa 
had to be attracted to him. The final touch was 
his presence. “You tell Doug, ‘You’re going to find 
your center like a bullfighter standing in the arena. 
You’re going to have this beautiful straight center 
that is very, very powerful and graceful and sort of 
sensual,’ ” he recalls saying to the actor. “Then you 
tell him, ‘Have the remoteness of a god.’ ”

Most of his cast’s character development was 
done in what the director calls his favorite part of 
the process: the table work, where he gets to sit 
with his actors (the majority of whom had their 
roles written specifically for them) to give them a 
baseline before he “opens the space for the actor 
to try different colors and for [the director] to be 
able to look.”

For Richard Jenkins and Michael Stuhlbarg, he 
provided four-page biographies, and a place for 
them and co-stars Hawkins, Michael Shannon, 
and Octavia Spencer to play. He has no inter-
est, he says, in being “the little dictator” when it 
comes to directing. “You have nothing but discov-
ery to gain…. Then, on the day-to-day, what you 
do is watch for tone and delivery. On the day-to-
day, you give verbs and practical instructions of 
action. You say, ‘Look at her in the eyes. When she 
says this, touch her hand. Slower or faster.’ You’re 
trying to keep it very simple on the shoot day 
[because] you have 130 people looking at their 
watch, waiting for you to say it’s a wrap.” •

“You’re trying to keep it very simple 
on the shoot day [because] you have 130 people looking at their watch, waiting for you to say it’s a wrap.”

Sally Hawkins and Octavia Spencer in “The Shape of Water”

THIS WEEK’S CULTURAL SPOTLIGHTS

@BACKSTAGE FACEBOOK.COM/BACKSTAGE @BACKSTAGECAST

culture +
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EDITORIAL CALENDAR 2018
JANUARY

1/4 Oscar Watch 
 Ad deadline: 12/28/2017
1/11 SAG Voters Guide 
 Ad deadline: 1/4
1/18 Artios Awards Issue
 Ad deadline: 1/11
1/25 Pilot Season 
 Ad deadline: 1/18

FEBRUARY

2/1 Headshots
 Ad deadline: 1/25
2/8 Social Media Issue
 Ad deadline: 2/1
2/15 Scholarships + Grants
 Ad deadline: 2/8
2/22 Oscars Voters Guide
 Ad deadline: 2/15

MARCH

3/1 Summer Training 
 Ad deadline: 2/22
3/8 College Guide: MFAs
 Ad deadline: 3/1
3/15 The Tech Issue 
 Ad deadline: 3/8
3/22 Financial Week 
 Ad deadline: 3/15
3/29 Voiceover Training 
 Ad deadline: 3/22

APRIL

4/5 Acting Techniques: 
 An Overview
 Ad deadline: 3/29
4/12 The Agents Issue
 Ad deadline: 4/5
4/19 U.K. Spotlight
 Ad deadline: 4/12
4/26 Commercial Week
 Ad deadline: 4/19

MAY

5/3 Theme Parks Spotlight
 Ad deadline: 4/26
5/10 The Kids Issue
 Ad deadline: 5/3
5/17 Classical + Stage Training  
 Ad deadline: 5/10
5/24 Tony Awards Voters 
 Guide
 Ad deadline: 5/17
5/31 College Guide: Musical 
 Theater/Dance 
 Ad deadline: 5/24

JUNE

6/7 Emmy Watch 
 Ad deadline: 5/31
6/14 For Your Consideration: 
 Emmys 
 Ad deadline: 6/7
6/21 Indie Film Spotlight 
 Ad deadline: 6/14
6/28 Open
 Ad deadline: 6/21

JULY

7/5 TV Audition Training 
 Ad deadline: 6/28
7/12 The Model Issue
 Ad deadline: 7/5
7/19 The Showrunner’s Issue
 Ad deadline: 7/12
7/26 The Digital Issue 
 Ad deadline: 7/19

AUGUST

8/2 The Film School Issue 
 Ad deadline: 7/26
8/9 Emmys: 
 Who’s In The Running 
 Ad deadline: 8/2
8/16 Emmy Voters Guide 
 Ad deadline: 8/9
8/23 Emmy Predictions 
 Ad deadline: 8/16
8/30 The Cruise Lines Issue 
 Ad deadline: 8/23

SEPTEMBER

9/6 Vocal Training
 Ad deadline: 8/30
9/13 College Guide: 
 Acting Schools 
 Ad deadline: 9/6
9/20 Fall TV Preview
 Ad deadline: 9/13
9/27 Broadway Issue 
 Ad deadline: 9/20

OCTOBER

10/4 The Dance Issue
 Ad deadline: 9/27
10/11 Open
 Ad deadline: 10/4
10/18 Comedy Spotlight
 Ad deadline: 10/11
10/25  The Casting Director’s 

Issue
 Ad deadline: 10/18

NOVEMBER

11/1 Open
 Ad deadline: 10/25
11/8 The Health Issue
 Ad deadline: 11/1
11/15  The Director’s Issue
 Ad deadline: 11/8
11/22 Who’s In The Running: 
 Supporting Film + TV 
 Comedy
 Ad deadline: 11/15
11/29 Behind the Scenes
 Ad deadline: 11/22

DECEMBER

12/6 Late Arrivals: Ensembles/
 Lead TV + Film
 Ad deadline: 11/29
12/20 Golden Globes Issue
 Ad deadline: 12/13
12/27 Film Independent Spirit 
 Awards Issue 
 Ad deadline: 12/20

Issue topics and deadlines subject to change
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DIGITAL ADVERTISING

HIGH IMPACT BACKSTAGE.COM
Takeovers 
Interactive skins
Convergent overlays
Unit exclusivity
Homepage takeovers
Including wallpaper
Homepage roadblocks
Synced run-of-site units
Page roadblocks

  

STANDARD UNITS
Run of site banners
eNewsletter placements

HIGH IMPACT SOCIAL AND 
EMAIL 
Social media takeovers
Facebook cover photo 
Twitter background
Dedicated email blasts
Native ads
eNewsletter placement
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PRINT ADVERTISING

HIGH IMPACT IN BOOK
COVER WRAPS:  
Four page fully bound
Includes use in all social media  
promotion for the week

Cover gatefolds
Center spread gatefolds
Inside covers
Inside front cover & page 1 spread
Sponsored content spread

STANDARD UNITS
Center spread
Far forward full page
Full page run of book

HIGH IMPACT  
OUTSIDE OF BOOK
Polybag inserts
DVD inserts
Hanger inserts
Custom mailers
Belly wrap

PHANTOM THREAD - BACKSTAGE - Final
SAG FILM & TV ENSEMBLES
COVER 1, 4C
STREET: 11/15/17
DUE: 11/8/17
BLEED: 9.5" X 11.25" • TRIM: 9" X 10.75" • SAFETY: .25" FROM TRIM

November 9, 2017 11:35 AM PST
PT_Bckstge_11-15_Cvr1_2F

FOR YOUR SAG CONSIDERATION

OUTSTANDING�PERFORMANCE
BY�A�MALE�ACTOR�IN�A�LEADING�ROLE

DANIEL
DAY-LEWIS

PHANTOM
THREAD

11.16.17 • BACKSTAGE.COM
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ADVERTISING SPECS

PRINT ADVERTISING SPECS
TRIM SIZE: 9 x 10.75

LIVE AREA: .25 in (1/4”) from trim

BLEED: Additional .25 (1/4”) added to all sides (full page only)

All ads need to be 300 dpi.

Submitted as a PDFx-1a is preferred.

Color format must be CMYK with NO spot colors or RGB.

Email all advertising materials to your sales representative.

Bleed
Trim

SPREAD
 18.5 x 11.25 in
18 x 10.75 in

FULL
 9.5 x 11.25 in
9 x 10.75 in

AD ARTWORK SUBMISSION SCHEDULE
MAGAZINE PRINT AD: Artwork is required to be here the Thursday before your ads placement in the following 
Thursday’s edition. Creative should be submitted to ads@backstage.com and please cc your Account Manager.

ONLINE BANNER ADS: Artwork is required to be here 5 days prior to your scheduled online campaign. Creative should 
be submitted to ads.backstage@gmail.com and please cc your Account Manager.

BACKSTAGE.COM DIGITAL ART SPECS
For digital ads, please submit:

»» 3 banners: one 970 x 90; one 300 x 250; and one 300 x 600

»» Maximum file size is 40 KB per ad

»» A landing page URL

»»  Email unit (550 x 90 or 300 x 250):  
We can accept static JPEG/GIF files only

»» Ads can be submitted to ads.backstage@gmail.com

We do accept Flash however we require a backup jpeg image also be 
submitted for the Flash ads. Flash files have an extension of “swf.”  
We also accept gif and jpeg files. Gifs and Flash files can be animated.

NO BLEED/SAFETY
1/2V
4 x 10.375 in

1/2 H
8.5 x 5 in

1/4 SQ*
4 x 5 in

JUNIOR
6 x 7 in

 
 

1/2 
V

1-across
or 

2-across

SPREAD FULL

970 x 90 px

550 x 90 px (email only)

300 x 
250 px

300 x 
600 px

1/2 
H

1-up
or

2-up

1/4 
SQ

*Only if
stacked

into
1/2 V
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BACKSTAGE CONTACTS

FOR EDITORIAL COVERAGE 
PLEASE CONTACT:

Briana Rodriguez, Managing Editor, briana.rodriguez@backstage.com
Rawaan Alkhatib, Editor-in-Chief, rawaan@backstage.com

FOR ADVERTISING INFORMATION 
PLEASE CONTACT:

Kasey Howe, Executive Director, Film, Television, & Theater, kasey.howe@backstage.com
Stephen Lampshire, Advertising Sales Director, stephen.lampshire@backstage.com

45 Main Street, Suite 416
Brooklyn, NY 11201 | 212.493.4116

www.backstage.com


